
 1 Where can inappropriate behaviour of athletes take 
place?

 2 Give 3 examples of etiquette

 3 What is sportsmanship?

 4 List the 3 different types of Television media



 1 Where can inappropriate behaviour of athletes take 
place?

On-field, Off-field

 2 Give 3 examples of etiquette
Shaking hands before/after competition, kicking ball out 
of play for injured player, touch gloves before fight, 
helping injured player to their feet

 3 What is sportsmanship?
Fair and generous behaviour or treatment of others in a 
sporting contest

 4 List the 3 different types of Television media
Terrestrial, Satellite, Pay-per-view



The BIG question?
What is the relationship between sport and the 
media?

Pathways to the answer . . . 
E Know the different factors in the relationship 

between sport and the media

S Understand what role each factor has to play

M Be able to explain the impact of each factor, 
using a range of real life examples

Key Words
Media, Sport, Promote, 

Relationship

03rd February 2020



LO4 – The relationship 
between media and sport





How media uses sport 
to promote itself

• Media uses sport 
to promote itself 
by using it as a 
form of 
entertainment.

• Up-to-date sports 
news is one of the 
best sources of 
entertainment.

• Watching sport on 
TV or online is the 
best way to 
witness it 
happening.



How media uses sport to 
promote itself

• The media sticks to the needs of 
the general public who want to 
know what is happening in the 
world of sport.

• E.g. if a football game is happening 
in Qatar or tennis is happening in 
Australia, the media brings it 
straight to our living room and we 
can choose to watch it whenever 
we want.

• Currently Sky Sports is the biggest 
provider of bringing sport to the 
masses, with BT Sport rapidly 
catching them up.



How the media uses sport to promote itself

Sky gets a large amount of revenue from its Sky Sports channel 
as it aims to obtain high numbers of viewing figures, and as 
sport is popular, this is what it shows.

Other T.V. channels also aim to show major sporting events e.g. 
Wimbledon on BBC in order to get a large amount of viewing 
figures and revenue.

Use the examples above to describe some other examples of how the media 
uses sport to promote itself



How the media uses sport to promote 
itself

• What we have covered in lesson:  How media uses 
sport to promote itself:

• Sport quiz shows – “A League of Their Own” and “A 
Question of Sport”

• BBC/ITV – show England international games and 
international football tournaments

• Sky Sports 1,2,3,4,5 .  Sky Sports News – 24hr news 
coverage of sport.  BT sports 1 and 2.  BT Sport Europe 
channel

• Horse Racing channels. Eurosport channels. Internet 
streaming of live sports.  Highlights and videos on 
websites like Sky Sports and the BBC



Task

• Title – How media uses sport to promote itself

• Give one example of how media may use 
sport to promote itself. Suggest why they 
might do this?



 1 Where can inappropriate behaviour of athletes take 
place?

 2 Give 3 examples of etiquette

 3 What is sportsmanship?

 4 List the 3 different types of Television media



 1 Where can inappropriate behaviour of athletes take 
place?

On-field, Off-field

 2 Give 3 examples of etiquette
Shaking hands before/after competition, kicking ball out 
of play for injured player, touch gloves before fight, 
helping injured player to their feet

 3 What is sportsmanship?
Fair and generous behaviour or treatment of others in a 
sporting contest

 4 List the 3 different types of Television media
Terrestrial, Satellite, Pay-per-view



The BIG question?
What is the relationship between sport and the 
media?

Pathways to the answer . . . 
E Know the different factors in the relationship 

between sport and the media

S Understand what role each factor has to play

M Be able to explain the impact of each factor, 
using a range of real life examples

Key Words
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Relationship
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Sponsorship and advertising

• Sponsorship is where a company pays money 
to a team or individual in return for 
advertising their goods.

• It is usually done as a form of advertising.
• The sport is sold to businesses as a way of 

advertising their product.
• The business sponsors the sport to publicise 

its product.



Sponsorship and advertising

• The sport is then 
shown via media, 
which promotes 
the product.

• Sports spectators 
will then see the 
advertising and 
may buy the 
product from the 
business.



Links between media coverage and 
sponsorship

• Broadcasting rights, sponsorship and ticket 
sales are all related to how interested people 
are in the sport.

• Millions of people watching= higher price of 
TV broadcasting rights.

• This means sponsors will have to pay more to 
be associated with the sport/event.

• Also means ticket prices can be increased to 
make more profit.



Links between media coverage and 
sponsorship

• https://www.youtube.com/watch?v=hGB7AN
326Zc

• Watch the following video
• Pick 5 things that stand out to you
• This could be facts, general information, 

something you did not know before etc.
• Feedback to class

https://www.youtube.com/watch?v=hGB7AN326Zc


Links between media coverage 
and sponsorship

• Many businesses will 
sponsor a sport or 
team that people see 
as successful.

• This gives the 
perception to a 
spectator that if a 
team is high quality, 
the 
business/product is 
high quality.



Links between media coverage and 
sponsorship

• Sometimes the sponsor’s aim is not just to 
increase sales.

• Sometimes they will aim to help the local 
community, where money they make through 
sponsorship can be used to help local teams in 
the area, similar to a form of charity.



Sponsorship and advertising

• The more media coverage that a sport receives, the more it will attract 
sponsors and therefore will receive more revenue. 

• Football attracts lots of sponsorship because it is popular with the 
media therefore sponsors names/products will be seen more than if 
minority sports such as squash were used.

• In sport, sponsors can sponsor individual athletes e.g. Tiger Woods is 
sponsored by Nike, they can sponsor teams e.g. Chevrolet sponsor 
Man Utd

• Some sponsors also sponsor stadiums e.g. Emirates, Etihad

Use the examples above to describe some other 
examples of sponsors and advertising in sport



Different types of sponsorship and 
advertising in sport

• Sometimes the sponsor is not always 
providing money.

• What else do you think they are providing?

• Sponsors may provide equipment, clothing or 
footwear to help support athletes and the team.

• Sometimes car manufacturers may sponsor teams 
by providing players with a car.

• Businesses may sponsor individual players, 
competitions, stadiums or stands.



Different types of sponsorship 
and advertising in sport

• Sometimes there 
may be drawbacks to 
sponsoring a sport.

• If the sponsor is 
linked to a team that 
is seen as being 
negative to 
spectators, such as 
cheating, violence, 
bad results then that 
will impact negatively 
on the sponsor.



https://www.youtube.com/watch?v=D
OhZ7qUe9iU

• Watch the video
• How do Manchester City choose their 

sponsors?
• Why do they choose them?
• What benefits do they offer?

https://www.youtube.com/watch?v=DOhZ7qUe9iU


Draft answer task

• Now produce a draft answer in your books 
explaining how sponsorship and advertising is 
related to the media.

• Give real-life examples- think of your own, not 
just from the slides!

• Explain the impact of this on sports, teams, 
players, spectators.



 1 What 2 factors have we covered in the relationship 
between sport and the media so far (L04)?

 2 What is sponsorship?

How media uses sport to promote itself, sponsorship 
and advertising

Where a company pays money to a team or individual 
in return for advertising their goods.



The BIG question?
What is the relationship between sport and the 
media?

Pathways to the answer . . . 
E Know the different factors in the relationship 

between sport and the media

S Understand what role each factor has to play

M Be able to explain the impact of each factor, 
using a range of real life examples

Key Words
Media, Sport, Promote, 

Relationship

24th February 2020



Sponsorship and advertising
• Sponsorship examples learnt 

in lessons:
• Emirates - Arsenal FC, Etihad 

– Manchester City, Sports 
Direct Arena – Newcastle, 
Allianz Arena – Bayern 
Munich, Aviva Stadium –
Ireland 

• Robinsons drink –
Wimbledon

• Sony/Mastercard/PlayStation 
– Champions League

• Aviva Premiership – rugby 
union 

• Advertising examples learnt 
in lessons:

• Usain Bolt – Puma/Virgin 
Trains

• Messi/Ronaldo/Rory 
Mcllory – Nike

• Roger Federer –Swiss 
Watches

• Pepsi – World Cup/David 
Beckham

• McDonalds – World Cup



How scrutiny and 
criticism through the 
media have increased

• With the development of 
social media, people are 
able to publicly give their 
opinions rather than just 
accept opinions of others.

• Whatever opinions people 
post on Facebook, Twitter 
or Snapchat, for example, 
are made easily available 
for thousands of others to 
see.



How scrutiny and criticism through the 
media have increased

• As a result, scrutiny and criticism through the 
media have increased.

• What is scrutiny?
• Scrutiny is where decisions/ choices made 

are questioned and even argued against.

• Sports performers, coaches, management 
and chairpeople are much more exposed to 
scrutiny via different forms of the media.



https://www.youtube.com/watch?v=K
-d2Oyz1EVs

• Watch the following video
• List the negatives that are described by LeBron 

James about scrutiny and criticism on social 
media

• What are the potential impacts of all of this 
scrutiny and criticism?

https://www.youtube.com/watch?v=K-d2Oyz1EVs


Examples
Paul Pogba is constantly scrutinised for 
various things in the media, such as his 
loyalty, work ethic, effort, greediness 
when it comes to money and his actual 
ability.

Nick Kyrgios is criticised often for his 
behaviour on and off the court in 
tennis. Outbursts and comments 
made by him are scrutinised in the 
media and often lead to fines and 
sometimes suspensions for him.



How scrutiny /criticism through the media has 
increased

• Due to the different types of media available sports stars and 
those involved in sport are much more open to criticism and 
scrutiny to things they do and say.

• Wigan Athletic chairman Dave Whelan was recently reported in 
the media for making racist comments about Chinese people and 
Jewish people. Other examples of sportsmen being scrutinised in 
the media include Paul Gascoigne.

Any other examples that you can think of?



Task

• Write a draft paragraph in your books on how 
scrutiny and criticism have increased in the 
media.

• Produce at least 3 real-life examples of this 
happening in the media- tell me what 
happened.

• Explain what the effects of this are.



How does sport/sports people use the 
media?



How sport uses the media to promote itself

• Lots of sports teams/clubs E.G. Man Utd have their 
own TV channels to promote themselves on T.V.

• Teams and athletes use social media such as Twitter 
and YouTube to promote themselves e.g. 
Birmingham City, Aston Villa, Wolves and West Brom 
have a Twitter page that promotes the club. 

• Magazines such as Four Four Two can promote football to 
football fans increasing their knowledge of the sport. An 
individual player could agree to an interview or documentary 
about themselves which will raise his/her profile and potentially 
make them money.

Use the examples above to describe some other examples of how the media 
uses sport to promote itself



How sport uses the media to promote 
itself:

• Sports clubs setting up own TV channels, websites, Twitter, 
Facebook accounts

• Rule changes – snooker shot clock, hawk eye in tennis and 
rugby union, goal line technology and VAR in football, 
20/20 format in cricket, video decisions for outs

• 5 live radio – Ian Wright phone in show/debate/opinions 
after matches.  Talk sport “Call Collymore“ straight after 
matches’ phone in show/debate.  Talk sport “drive through” 
Darren Gough and Adrian Durham – debate topical sporting 
news/phone in show



Adoption and rejection of sporting 
heroes

• The media love a hero and a villain. This is 
what sells newspapers, gets retweets and 
attracts viewers.

• Sometimes this can be the same person at 
different periods of time. 

• Can you think of any examples?



Adoption and rejection of sporting 
heroes

• As the media promotes sport and promotes 
individuals, they create an image of a 
sportsperson being either a hero or a villain.

• Sporting heroes are heroes for as long as the 
media portrays them to be.

• They can just as quickly portray them to be a 
sporting villain.

• How do you think the media does this?



Examples

• Sir Bradley Wiggins- was seen as a hero 
because of his successes in the Olympics and 
Tour de France. When the media leaked his 
use of asthma medication (which was 
permitted) he lost his hero status.

• https://www.youtube.com/watch?v=VzjQoxjq
G_8

• Write in your books why you think he could 
have been seen as a villain rather than a hero

https://www.youtube.com/watch?v=VzjQoxjqG_8


Adoption and rejection of sporting heroes by the media/scrutiny

Luis Suarez was an excellent player for Liverpool.  He got 
caught biting Chiellini and Ivanovic in games and is now seen 
as a villain and not a good role model.  David Beckham was 
seen as a national hero.  Golden boy of English football.  He 
got sent off in a game for England for kicking out which 
England lost and got knocked out of the tournament.  He was 
blamed.  He was readapted within the media because of his 
charity work and captaining England to major tournaments.  
Danny Cipriani was seen as he golden boy of Rugby.  He was 
praised for his skill but now because of his lifestyle choices 
and partying he has a negative image in the media.  Lance 
Armstrong was a hero for his achievements in cycling and 
battles against cancer.  Got caught taking PED’s and stripped 
of his titles and trophies.  He has now a negative image in 
sport.  Tiger Woods was an icon and role model for his 
success in golf.  He was adored but cheated on his wife and is 
now seen in a bad light in the media



https://www.youtube.com/watch?v=z
WsEuczNj48

• David Beckham red card vs. Argentina 1998
• https://www.youtube.com/watch?v=wB-

jjLFJ1LM
• Summarise what the video is explaining
• Explain why Beckham went from hero to 

villain in your books
• https://www.youtube.com/watch?v=_nXlFC6l

ZUI

https://www.youtube.com/watch?v=zWsEuczNj48
https://www.youtube.com/watch?v=wB-jjLFJ1LM
https://www.youtube.com/watch?v=_nXlFC6lZUI


Beckham

Now explain why 
Beckham was portrayed 
in the media as a hero



Adoption and rejection of sporting heroes
• David Beckham has been vilified and redeemed numerous of times in the 

media. For example he was rejected and criticised by the media when he got 
sent off against Argentina in 1998 for kicking out at Diego Simeone. Beckham 
later redeemed himself by scoring the winning penalty in 2002 against 
Argentina. After which the media portrayed him as a hero. For Beckham it was 
to prove the beginning of an ‘on and off’ with the British and global media. He 
would go on to taste the highest highs and lowest lows of public and media 
affection. This is true of other people like Wayne Rooney

• Mo Farah    - Usain Bolt   - Sir Chris Hoy – any Olympian from 2012
• Impact of social media – more celebrities than sport stars
• Rejection – Lance Armstrong – Tiger Woods – John Terry – Wayne Rooney –

Dwayne Chambers

How else has Wayne Rooney 
been portrayed in the media 

as a hero or villain?



The impact of pay per view
Pay per view is a service where you pay a one of fee to watch a specific one off 
sport event T.V. 

Examples of pay per view include wrestling and boxing matches.

The impact pay per view has on live audiences is that because people can pay
to view the match at home in a one off purchase, this will affect the live audience
numbers at the event which will be lower as people will be able to see the event
in their own house.

The media are therefore affecting live spectatorship.

Wrestling is an example of pay per view Boxing  is an example of pay per view



How has the media changed over time?
• Football kick offs at 3.00pm Saturday and Sunday, Monday evening kick

offs so T.V companies can maximise revenue by showing more football.
• Tie breaks in Tennis were introduced at Wimbledon to speed up the

game and make the game more exciting for the media.
• Use of video replays in some sports have allowed officials to review

decisions



Sport as a commodity
• Commodity= a product that can be sold or 

traded.
• Sport is a commodity; it is bought and sold at 

a profit.
• Sports teams/players are used as 

commodities.



Sport as a commodity

• Sport is a career for professional performers 
as they are paid. It is how they make their 
living.

• Just like any other business, sport needs to be 
able to pay the professional performers, so 
they rely on consumers who pay for the 
commodity.

• Commodity= a product that can be sold
• Consumer= people who buy commodities



Many sports more 
dependent on media as a 

source of revenue 

• Nowadays, sport is far more 
reliant on media to earn 
money.

• This is because sport is a 
huge business which 
produces thousands of jobs.

• For example, Manchester 
United has around 1,000 full-
time employees.



Many sports more dependent on 
media as a source of revenue

• To make a profit and create income, 
consumers are relied on by sport.

• Likewise, consumers use media to discover 
what is happening in sport.

• No media=you do not know what is happening 
with your team.

• No media=you do not see/listen to advertising 
companies pay your team to show.



Many sports more 
dependent on media as 

a source of revenue

• If a team’s name 
is not in the 
media, 
companies may 
cancel payments 
to advertise as 
they think it is 
not valuable to 
them.

• Companies stop 
advertising= 
they stop paying 
and teams have 
less income.



Influence on the 
ownership of sports 

clubs

• Lots of sports 
clubs are owned 
by individuals, 
such as football 
clubs, basketball 
clubs etc.

• These owners are 
normally wealthy 
businesspeople 
who have made 
their fortune 
through being 
good at business 
and recognising 
opportunities to 
make profit.



Influence on the ownership of sports 
clubs

• The Premier League is a great example of this.
• In 2018, 13 of the 20 Premier League clubs were 

owned by overseas owners.
• Some people believe it is not just down to profit 

why businesspeople invest in Premier League 
clubs.

• Examples: Mike Ashley (Newcastle owner) and 
Roman Abramovich (Chelsea owner) have 
invested millions of pounds of their own money 
into their clubs. Some feel they are using their 
clubs as a hobby or to make themselves famous.



Influence on the ownership of sports 
clubs

• Example: in 2006, Manchester 
United was bought by the Glazer 
family.

• Saw potential in using name of 
the club to generate lots of 
money.

• Borrowed money to buy club; 
used the club itself as a 
guarantee for repayments.

• Profits from using the club name 
on merchandise has reduced the 
amount owed on the loans.

• This is good business are in the 
near future, the Glazers will own 
a multi-billion pound asset (Man 
Utd) with all loans paid off.



https://www.youtube.com/watch?v=qIs9iLnKm30

• Watch the video.
• Why were 

Manchester 
United an 
attractive 
proposition for 
the Glazers to 
buy?

• What benefits 
would they get 
from buying 
them?

https://www.youtube.com/watch?v=qIs9iLnKm30


Food for 
thought

• How would football 
teams cope without 
the millions of 
pounds given to 
them by Sky Sports 
and BT Sport?

• What would 
sponsors do if the 
team they sponsor 
no longer appears 
on TV?

• Why would they do 
this?



LO 4- The relationship between sport 
and the media

TASK: Using your notes, create a report that explains the 
relationship between sport and the media.

Make sure you describe examples in your 
own words and provide a range of 

examples to access the higher marks!

You must include:
• How media uses sport to promote itself
• Sponsorship and advertising
• Scrutiny and criticism increasing through the media
• Adoption and rejection of sporting heroes
• Sport as a commodity
• The impact of pay-per-view
• Sport being promoted through the media
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